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Abstract	
What	drives	entrepreneurial	action	to	create	a	 lasting	 impact?	The	creation	of	 	new	ventures	that	aim	at	
having	 an	 impact	 beyond	 their	 financial	 performance	 face	 additional	 challenges:	 achieving	 economic	
sustainability	 and	 at	 the	 same	 time	 addressing	 social	 or	 environmental	 issues	 (Dean	&	McMullen	 2007).	












results	 hold	 implications	 for	 entrepreneurs	 and	 institutions	 interested	 in	 promoting	 new	 ventures	 with	
blended	values.	
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